
WWW.CMUPRSSA.COM

PRSSA Profile

UPCOMING EVENTS BLOG MENTIONS

8
FEB 6:30 p.m.       General Meeting

8
FEB 6:30 p.m.       Mentor-Mentee Mixer

1
MAR Time: TBA      Mentor-Mentee Evet

Check out our website to read the first 
blogs of the semester. 

“SURVIVING THE SPRING SEMESTER”  
by Alyssa Tippins

Upon your return to campus following winter break...

“THE IMPORTANCE OF 
EMBRACING YOUR DREAM” 

by Elena Panyard
When I first started in public relations, I knew that my 

dream job was to work in the music industry.
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I hope you have had a great start 
to 2017! 

CMU PRSSA has a lot to look 
forward to this semester. Our 
annual spring conference, 
hosted by CMU PRSSA and 
White Pine PRSA, is in April. 
In addition, we have Mentor-
Mentee events, banquet and 
philanthropic initiatives. We 
hope you will be able to join 
us! 

Some committees are new 
times this semester. Make 
sure to check that out on the 
second page. 2017 is a great 
year to get involved. 

PERSONAL BRANDING TIPS

1. Be yourself
This cliché is the first step in developing a 
strong personal brand. Thomas Smale from 
Entrepreneur believes your brand should be 
a direct reflection of who you are. Take time 
to reflect on your beliefs, passions, strengths 
and weaknesses. Consistency is key — people 
identify the most with authenticity. 
2. Perfect your online presence 
Have you ever looked yourself up on Google? It 
is that easy for future employers and colleagues 
to do the same. It is crucial that all social media 
profiles and personal websites reflect you in an 
honest, professional way. Take the time to audit 
your online presence and eliminate anything 
that may interfere with your professionalism. It 
is equally as important to ensure all information 

is up to date and allows your personality to 
shine through. 
3. Look for inspiration
In the journey to establish your personal brand, 
it is important to research. Yes, authenticity is 
the most important characteristic, but finding 
inspiration will motivate you to begin the 
process. Find role models and peers in your 
everyday life who have already developed a 
strong personal brand and learn from them. 
4. Associate with other strong brands
According to Forbes, your personal brand is 
strengthened or weakened by your connection 
to other brands. They cite the three C’s as 
the best place to start: company, college and 
colleagues. Consider connecting the groups 
you are a part of, the school you attended and 
people you have developed relationships with 
to your brand. Existing, strong brands can 
elevate your personal brand. 
 5. What’s your story?
The key to creating a strong personal brand 
is through developing a narrative. To unify 
multiple passions and areas of interest, Forbes 
suggests establishing a narrative to create a 
clear, consistent theme. Your personal brand 
will continue to evolve as you grow.

For more upcoming dates, check out 
our website. 

20
APR 8 a.m.           Spring Conference
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STUDENT SPOTLIGHT

PRSSA COMMITTEE UPDATES

WHAT YOU MISSED...

ALUMNI SPOTLIGHT
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 While at CMU Karen Stiffler was 
originally bound and determined to be a 
journalist. Giving full credit to her early 
public relations classes, she was quickly 
hooked and switched her field of interest. 
 Stiffler served as secretary, vice 
president and president of PRSSA in the 
early 1990s. She said she was a member of 
all committees, because she did not want 
to miss any opportunity to support other 
public relations friends while gaining 
real-world experience. Her very favorite 
memory at CMU was meeting her 
husband in the public relations program 
and PRSSA. She said that her and her 
husband still talk about all the fun they 
had while traveling to PRSSA conferences 
together. 

 Prior to senior year Stiffler, had 
two internships. She served as a public 
relations intern for the Girl Scouts of 
Mitten Bay Council and the United Way 
of Saginaw County. Both organizations 
offered a full range of experiences from 
copywriting, editing, graphic design, 
special event planning, donor relations 
and community relations. 
 Right out of college, Stiffler was 
hired as a copywriter and editor at CU 
Marketing in Mount Pleasant. Now she 
is the Vice President at St. Mary’s of 
Michigan Foundation (Saginaw) and St. 
Joseph Health System Foundation (East 
Tawas).

KAREN STIFFLER
General Meeting
Jan. 25 General Meeting
Ann Marie LaFlamme  Guest Speaker: Personal Branding, Anchor, WXYZ in Detroit @AnnMarieLaFlamm
The anchor for the morning show on WXYZ in Detroit, Ann Marie LaFlamme, discussed what personal brand-
ing is and how you can positively and professionally brand yourself. LaFlamme highlighted on three key points: 
post on social media to show that your are present and authentic, build on everyday qualities, and perform tasks 
in a timely manner. Students were able to walk away with a good understanding of how to positively impact how 
people view them in person and on social media.

AP STYLE TIP DESIGN TIP
Ring in the New Year with proper AP style: 
• The heavy snowfall brought on by the winter 

season left numerous people stranded at the 
airport. 

• During the winter months, thick sweaters and 
wool scarves become top sellers in womenswear. 

• The Midwest region is famous for accumulating 
so much snow.

• The day’s low was 10 below zero.
• Because of the harsh winter, road erosion due to 

ice create potholes.

Utilize “Step and Repeat” 

• Select object => Edit menu => Select step and 

repeat

• Use step and repeat to create multiple replicas of a 

single object. Step and repeat allows you to save time 

and effort instead of using copy and paste. 
 Dylan Miracle has been a 
full time member of PRSSA during 
fall, and has been going to the PRSSA 
general meetings for two years. 
 Miracle said that his favorite 
part about PRSSA is the advice and 
skill building tips and activities that 
are presented each meeting. He said  
it allows him to build a great public 
relations toolset. 
 Miracle said that his greatest 
quality in public relations is his 
writing. He has always enjoyed it and 
particularly likes writing from the 

public relations perspective. Trying 
to persuade people to act is a fun 
challenge for Miracle. 
 Ideally Miracle would like 
intern and one day work for any 
outdoor and wildlife conservation 
organization or nonprofit, because 
preserving nature is a strong passion 
of his. 
 Miracle’s advice to anyone 
thinking about joining PRSSA is to 
just walk through the doors of the 
meeting and see what it’s like, because 
you will not regret it.

Meeting times:

Chapter Events/Fundraising – Every other Monday at 7 p.m.

Design – Every other Monday at 5 p.m.

Social Media – Every Monday at 6 p.m. 

Publications – Every other Monday at 6 p.m. 

Professional Development – Every other Monday at 6 p.m.

For more details, email the committee leaders. Email addresses are located at cmuprssa.com

Kara Hengesbach 
Alexis Golfis

Isabella Krolikowski
Aren Milligan 
Cathy Pace

Social:
Our first social of 2017 was at Kaya Coffee House. Members gathered at Kaya, ordered coffee, beverages and food. 
Members talked about PRSSA and life in general from 3 – 5 p.m. We hope you can join us for our next social!


