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Takeaways from “Storytelling: Make Your Content Count”

CMU PRSSA and White Pine PRSA held their annual spring conference titled, “Storytelling: Make Your Content 
Count.” The goal of the conference was to help attendees increase creative ideas with the help from six speakers. 
Luke Thomas, vice president of corporate communications for Edelman Detroit, was the first speaker of the 
conference. Thomas presented various ways to create content when attendees couldn’t come up with any, helping 
them develop ideas for their involvement in organizations or future career paths.
The first breakout session gave conference guests the oppertunity to choose between two speakers: Mary Masson 
and Ken Yarsevich. 
Mary Masson, director of institutional positioning at Michigan Medicine, spoke to attendees about how “content is 
king.” With over 30 years of journalism experience, Masson explained the importance of finding stories that 
motivate them and the value of finding the right way to put a story out there.
Marketing professional Ken Yarsevich has been in his profession for more than 32 years where he contributes his 
work with the social media and advertising budget for the Pure Michigan campaign. Yarsevich expressed to 
students the importance of audience engagement within a company.
Spring conference guests had the chance to attend a second breakout session, the choices being Bill Latka and 
Jon Beebe. 
Owner of Rivet Entertainment, Bill Lakta has produced for the Discovery Channel, the Science Channel and over 
2,000 national TV commercials. Lakta explained the importance of deciding the values, quests, heroes, tools, 
villains, villain’s weapons and threat before creating a film, for the target audience selected.
Jon Beebe, director for Customer Lifecycle and Data & Analytics for General Motors, explained how he drives 
customer loyalty through a variety of communications and direct marketing campaigns. Beebe educated students 
in multiple ways to leverage big data, helping to tell a specific story.
The conference ended with Matt Resch, founder of Resch Strategies, discussing the MSU vs Nassar case, the story 
that just won’t go away. He explained various tactics crisis communicators can use to prevent a crisis. 
Overall, attendees of CMU PRSSA and White Pine PRSA’s annua; spring conference were able to walk away with 
crucial knowledge pertaining to content creation, storytelling, audience reach and crisis communication. 

Upcoming Events Blog Mentions
April 11 | 6:30 p.m. “How to make the most of conference”

“How to prepare for conference”
April 22 | 11 a.m. - 2 p.m.

General Meeting
By: Abby Fischer

By: Alexis Golfis

Banquet

April 25 | 6:30 p.m. General Meeting
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PRSSA PRofile
What You Missed

Conference: March 16

General Meeting: March 28

PRSSA members were given the opportunity to learn more about the annual spring conference with 
the help from members of PRSSA’s executive board. The meeting covered the importance of 
networking with professionals and how attendees could make the most out of the professional event. 
Those who attended the meeting were able to walk away with a greater understanding on how to go 
about conference to the best of their advantage.

PRSSA’s annual spring conference was held in the Bovee University Center on March 16 from 9 a.m. 
to 2 p.m. The conference was titled, “Storytelling: Make Your Content Count.” The conference 
consisted of a morning keynote speaker, two breakout sessions and a lunch keynote. Attendees were 
able to network with professionals and walk away with knowledge pertaining to content creation, 
videography, analytics and crisis management.

Megan Soule, a global advanced technology communications employee at General Motors, was 
invited to discuss the differences between agency and corporate PR. A current corporate PR 
practitioner for General Motors, Soule reflected on her previous experiences working at a PR agen-
cy as she compared the differences between her two roles. Attendees were able to ask questions 
throughout the presentation, and members gained information relating to similarities and differences 
of agency and corporate PR.

General Meeting: March 14

“The Rubber Duck Derby is PR Central’s only 
fundraiser of the year. This year on March 28, we 
sold over 1,600 ducks to raise money for our firm’s 
expenses and scholarships. A big thank you to all of 
my PR Central members and everyone who 
supported us by purchasing ducks and participating. 
Also, thank you to CM Life, News Central 34 and 
95.3 CFX for covering the event and all of our 
amazing sponsors for supporting us.”

- Kaylah Metcalf, PR Central CEO

PR Central Update
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PRSSA PRofile
Member Highlight

Our March Member of the Month is sophomore 
Suzannah Koop. She is majoring in integrative 
public relations and minoring in marketing. 

Koop hopes to use her degree towards a job that 
would allow her to travel a lot. Among her 
ultimate dream jobs is a career in fashion working 
for a magazine or a job with a band as their 
promoter or band manager. 

Aside from PRSSA, Koop writes for RAW 
Magazine. In addition, she enjoys going to 
concerts and thrift shopping in her free time away 
from school.

PRSSA has taught Koop about networking and 
working with larger groups of people.

Profile Credits

She thinks people should know just how big PR 
really is to every career, not just communications. 

“I wish people knew that PR is central to almost 
any career field you could possibly go into,” Koop 
said, adding that there is more than the corporate 
PR or crisis communication career that is often 
talked about.

AP Style Tip Interested in gaining 
writing experience?

After a long winter, spring has finally sprung! 
Check out these spring-related AP Style
tips underlined below.

Spring began Tuesday, March 20.

Tulips, daffodils and lily of the valley are 
flowers associated with spring.

The temperatures slowly begin to rise in the 
springtime.

Spring 2018 ends in the Northern Hemisphere 
on June 21.

Kara Hengesbach
Haley Les

Kaylah Metcalf
Krystal Black

CMU PRSSA publishes blogs on our website. 
Published writing makes for the perfect 
portfolio piece, and writing a blog or two is a 
great way to gain writing experience. 

If you are interested in writing blogs for our 
website or would like more information on 
how you can gain writing experience, please 
contact our Director of Public Relations Kara 
Hengesbach at henge1ka@cmich.edu to learn 
more.
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